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EXPANDED PRODUCT SELECTION, $39 BUYER HOTEL RATES HEADLINE 
JULY 2010 PHILADELPHIA GIFT SHOW 

ATLANTA (April 6, 2010) – As the largest regional gift show in the nation, the Philadelphia Gift Show returns to the Greater Philadelphia Expo Center from July 25-28, 2010 to give retailers even more opportunities to buy more and spend less.  Buyer hotel rates starting as low as $39 come together with an expanded product selection, an easily accessible location, free parking, and a host of other buyer rewards and area amenities that promise to keep buying trip costs low. 

Further strengthening the show’s offerings, the July edition will be even larger than shows past as it puts a special spotlight of key product sectors, including candy, gourmet, specialty food and confections, as well as handcrafted merchandise.  Buyers can also expect to see even more top name manufacturers, new companies and regional sales representative agencies joining the merchandise mix this summer.  

“The Philadelphia Gift Show has really been steadily gaining momentum since moving from our temporary Reading location back to the Montgomery County area of Pennsylvania.  Each show brings increasing numbers of top name manufacturers and rep agencies to the exhibitor base.  And, our convenient location near the King of Prussia mall area has made the show even more accessible to retailers throughout the Mid-Atlantic and Tri-state areas,” explains Doug Miller, president, Urban Expositions.  “ When you combine these factors with incredibly low hotel rates, free parking, free seminars and many of the other amenities buyers might find at larger shows, in bigger cities, it’s easy to see why more and more retailers are choosing our show to meet their buying and restocking needs. “ 

Show highlights include:

Candy, Gourmet, Specialty Foods & Confections – In an effort to bring retailers even more products that consistently deliver add-on, impulse and gift basket sales, the summer edition will put the spotlight on candy, gourmet, specialty foods and confections.  Retailers will find a number of new resources, including Candy, Chocolate, Gourmet Specialty Items, Nuts, Fudge, Cookies, Coffee, Candy Making, Supplies & Equipment, Packaging Supplies, Containers and more.

Expanded Handcrafted Resources – Back by popular demand, the Philadelphia Gift Show’s popular Handcrafted section brings together even more artisans and designers showcasing fine and fashion jewelry, wood, metal, ceramic and glass designs, fashion accessories, home furnishings and accessories, prints and other handmade items. 

Tremendous Product Selection
With thousands of lines from some of the biggest names in the business, every major sales representative organization in the region will be at the July 2010 show. The Philadelphia Gift Show offers retailers a vast selection in virtually every category, including: handcrafted, general giftware, decorative accessories, greeting cards, paper goods, stationery, tabletop, gourmet, country crafts, collectibles, fashion accessories, toys and games, garden gifts, seasonal items including fall and Christmas themes, designer/artisan items and countless others. 

(More)
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Goody Bag Giveaway 

The first 150 stores to arrive on Monday, July 26 and Tuesday, July 27 will receive a special tote bag (one bag per store) and a list of participating exhibitors to visit to receive a free gift.   
Free Business-Building Seminar Series
All registered buyers and exhibitors are invited to attend a wide array of free business-building seminars hosted by industry experts.  See schedule below:

Sunday, July 25, 2010:

Hospital Gift Shop Seminar Series: How To Create and Maintain a Winning (Profitable) Year-Round Inventory Mix

Speaker: Marilyn Nason, contributing editor, Giftware News and Home Lighting & Accessories Magazine 
10:30AM- 11:30AM

Hospital gift shops will learn the basic proven rules necessary to assure their core customers will buy their shop’s product mix at full mark-up.

People Power. The Energy That Propels Your Store

Speaker: Lynn Switanowski-Barrett , President & Founder of Creative Business Consulting Group, A Boston, MA - based Retail Consulting & Strategy Planning Firm
12:30PM- 1:30PM

People drive profits for retail stores. It’s a simple fact, but one that store owners are challenged with executing on a daily basis. This seminar focuses on how you can get the most out of your employees by understanding what makes them tick- and what they need from you to succeed. Learn how the employee experience (positive AND negative) impacts business results, how to identify, recruit and hire sales associates who are willingly engaged in the selling process for your business and how to retain and reward the best employees and grow your store’s sales and profits along the way.

Opportunity Knocks: How To Capitalize On The Evolving Retail Marketplace 

Speaker: Lynn Switanowski-Barrett, President & Founder of Creative Business Consulting Group, A Boston, MA - based Retail Consulting & Strategy Planning Firm
2:30PM-3:30PM
Change is everywhere in the retail marketplace. Where consumers can and want to buy products, what products consumers want, and how to reach consumers with relevant marketing messages are just a few of the challenges facing retailers of all size on a daily basis. The key for successful retailers today is to successfully target niche marketing and to have the right products for these consumers to buy once they do come in to the store. This seminar is a call to action for any retailer that wants to succeed over the long term. Walk away with actionable steps to implement for your store to gain an immediate sales return.

Monday, July 26, 2010:

Why You Should Be Blogging And How You Can Use Blogs to Increase Sales
Presented by Brian Linton, entrepreneur, blogger, and founder of Sand Shack LLC 

10:30AM- 11:30AM
Blogging is one of the main marketing tools used by both large and small companies. Retail stores such as yours can successfully leverage the power of blogging too!  Increase sales and drive traffic to your store with proven, cost effective (mostly free) blogging techniques.  Join Brian Linton as he explains the basics of setting up and running a successful blog on your company website.  And most exciting of all, learn how to launch and run a blog in as little effort and time as possible.

The Power of Facebook: Using Facebook To Grow Your Retail Business
Presented by Brian Linton, entrepreneur, blogger, and founder of Sand Shack LLC 

12:30PM- 1:30PM
Facebook has more than 400 million users, and many businesses are using Facebook as a way to reach out and connect with customers and make more money.  But how can you use Facebook to increase sales by driving more people into your online and offline stores?  Join Brian Linton as we learn how to use this game-changing social network and explore the unique and innovative ways people are using Facebook to improve their business.

(More)
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Hotel Rooms Starting As Low as $39! 
Buyers can take advantage of substantially discounted rates – starting as low as $39.   To make a reservation, call Connections at 1.800.262.9974 or visit www.giftshowhotels.com. Retailers are encouraged to book early as discounted hotel room blocks fill quickly. 

Free Parking

Conveniently located in near the King of Prussia area, the Philadelphia Gift Show is easily accessible from all major highways.  For added buyer convenience, parking at the Greater Philadelphia Expo Center is free.

Exhibitor/Attendee Information

For exhibitor information, contact Jeannie Dorchak or Marilyn McGriff, Urban 

Expositions, 1690 Roberts Blvd., NW, Ste 111, Kennesaw, GA 30144. Phone -678.285.3976, fax 

– 678.285.7469, email: Jeannie Dorchak at jdorchak@urban-expo.com or Marilyn McGriff at mmcgriff@urban-expo.com.  For show information or to pre-register, attendees call Buyer Relations Representative Amanda Berry at 678.285.3976, email at aberry@urban-expo.com or visit www.philadelphiagiftshow.com 

Urban Expositions is the leading producer of regional gift, souvenir and resort merchandise shows.  For more information about the Philadelphia Gift Show or other shows produced and managed by Urban Expositions, please call 678.285.3976, fax 678.285.7469 or visit the website: www.urban-expo.com. 
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